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TIMES-UNION 

L 'caonville, Fla. 
y 10, 1963 

Tobacco Institute 
Urges No Appeals 
Aimed at Youths 


WASHINGTON. July 9 W)-Tbe 
president of tbe Tobacco Insti¬ 
tute aureeated today that ciga¬ 
rette advertising in all media 
should not make any appeals' to 
young people. 

"In keeping with the position of 
Che Industry that smoking is a- 
eustom for adults, cigarette ad¬ 
vertisements should not give a 
contrary Impression.” George V 
Allen said in a statement. "Per¬ 
sons featured in advertising 
should be. and should appear to 
be. adults.** 

Allen said also that radio or 
television programs which are 
directed particularly at young¬ 
sters should not be sponsored by 
cigarette manufacturers. 

He said this was preferable to 
“arbitrary restriction of sponsor¬ 
ship to certain hours of tbe 
listening or viewing day.** 

Last month Canadian tobacco 
■nufacturers announced they 
\ not run . cigarette commer- 
W - on radio or television be¬ 
fore 9 p.m. 

At the same time last month 
Allen announced that several 
major U.S. manufacturers had 
decided to drop their cigarette 
advertising and promotion cam 
patens on college campuses. 

The institute represents firms 
that make almost all O.S. cig¬ 
arettes. 
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CALL 

Allentown, Perms., 
July 10 , 1963 


HUMBOLDT TIMES 
Eureka, Calif. 

JUly 10, 1963 

Council Asks 
‘Adults Only’ 
Tobacco Ads 

WASHINGTON (AP) - The 
president of the Tobacco Institute 
suggested Tuesday that cigarette 
advertising in all media should 
not make any appeals to young 
PW*e. 

"In keeping with the position of 
die industry that smoking is a 
custom for adults, cigarette ad¬ 
vertisements should cut give a 
contrary impression," George V. 
Allen said in a statement: •■Per¬ 
sons featured in advertising 
should be, and should appear to 
be. adults.” 

.Mien said also that radio or 
television programs which are di^ 
rected particularly at young¬ 
sters should not be sponsored by 
cigarette manufacturers. 

He said this was preferable to 
“arbitrary restriction of sponsor¬ 
ship to certain hours of the listen¬ 
ing or viewing day." 

Lest month Canadian tobacco 
manufacturers announced they 
would not run cigarette commer¬ 
cials on radio or television before 
9 p^n. 

At the s^me time last month 
Allen announced that several ma¬ 
jor U.S. manufacturers .bad de¬ 
cided to drop their cigarette ad¬ 
vertising and promotion cam¬ 
paigns 00 college campuses. 

The institute represents iirmj- 
that make almost ail U.S cigar¬ 
ettes. 


TRIBUNE 

Great Falla, Mont. 
July 10 , 1963 

Cigarette Ads 
Pointed at 
Youth Hit 

WASHINGTON (AP) - The 
president of tbe Tobacco Institute 
auggested Tuesday that cigarette 
advertising in all media should 
not make any appeals to young 
people. 

“In keeping with the position of 
the industry that smoking is a 
custom for adults, cigarette ad¬ 
vertisements should not give a 
contrary impression," George V. 
ADen said in a statement "Per- 
sons featured in advertising 
should be. and should appear to 
be. adults." 

Allen said also that radio or 
television programs which are di¬ 
rected particularly at young¬ 
sters should not be sponsored by 
cigarette manufacturers. 

He said this was preferable to 
“arbitrary restriction of sponsor¬ 
ship to certain hours of the listen¬ 
ing or viewing day.** 

Last month Canadian tobacco 
manufacturers announced they 
would not run cigarette commer¬ 
cials on radio or television before 
9 p.m. 

At the same time last month 
Alien announced that several ma¬ 
jor US. manufacturers had de¬ 
cided, to drop their cigarette ad¬ 
vertising and promotion cam¬ 
paigns on college campuses. 

The institute represent# firms 
that make almost ail U.S. cigar¬ 
ettes. 


EXPRESS 

San Antonio, Texas 
July 10 , 1963 

Cigarette Ad 
Youth Appeal 
To Make Exit 


WASHINGTON (AP) - The 
president of the Tobacco Institute 
suggested Tuesuby that cigarette 
advertising in all media should 
not make appeals to young peo¬ 
ple. 

"In keeping with the position cf 
the industry that smoking Is a 
custom for adults cigarette ad¬ 
vertisements should not give a 
contrary impression,” George V. 
Alien said in a statement. "Per¬ 
sons featured in advertising should 
be, and should appear to be, 
■diilts.*’ 

Alien said also that radio or 
television programs which are di¬ 
rected particularly at youngsters 
should not be sponsored by cig¬ 
arette manufacturers. 

He said this was preferable to 
“arbitrary restriction of! sponsor¬ 
ship to certain hours of the listen¬ 
ing or viewing day." 

Last month Canadian tobacco 
manufactures announced they 
would nrit run cigarette commer¬ 
cials on radio or television before 
9 p.m 

At the same time last month 
Allen announced that several 
major U.S. manufacturers had de¬ 
cided to drop their cigarette ad¬ 
vertising and promotion cam¬ 
paign on college campuses. 

The institute represent* firms 
that make almost all U.S. ciga¬ 
rettes. 

Allen s statement last month fol¬ 
lowed by one day the banning of 
cigarette advertising or promotion 
at Florence ( Ala V Plate College. 


Tobacco Industry Will End Appeals 
To Young People in Advertisements 


Allen’s atatemrnt last month; 
followed by ona day the banning 
of cigarette advertising or promo¬ 
tion scheme* at Florence Slate' 
College In Alabama. 

In May, tbe National Congress 

_ „ _ . ■ . of Parents and Teachers, meeting 

WASHINGTON (f) — The presi-Atlen said in 1 statement. "Per- t « nm C or VH T ,n S ■ . . la Miami, voted to step up it* 

dent of the Tobacco Institute lug- 90 ns featured In advertising La&t Canadian tobacco campaign against teen-age amok 

tested Tuesday tnat cigarette ad- should be, and should appear to manufacturers announced they inJ? ^e Congress invited adver- 

( yertising In all media should notibe, adults." would not run cigarette rommer- y 5 j ng representatives and tobacco 

vkt any appeals to young peo-1 Allen aaid aLso that radio or c * a ^* 0,1 rad *° or te * evui ° n before manufacturers to discuss the mat- 
* . , ^ t (1 ^television programs which are 5 Pf*;, _ ter of cigarette advertising at a 

“In keeping with the position of .directed particularly at young- At the same time last month, meeting in Chicago this fallJ 
the Industry that amoking is afters should not be sponsored byA r, « lhat **' e ™ In his statement Tuesday, Allen, 

custom for adults, cigarette ad-idgarette manufacturers. )<* UjS. manufacturers had deod- ..j wiih to restat< and ^ 

vertisements should not give a' He said this was preferable tof* dro j> their «|* arette Bd . ver * firm the tobacco industry’s peat- 
contrary unJ>re«ion/ , George V. "arbitrary restriction of sponsor- twn *- and Pw™*wn campaigns Uon that amokinc a cUitom for 
ship to certain hours of the Us on college campusea. adults and that it is not the llrtenl 

f, ™“ of the industry to promote or en- 
r*tle, m>V * , ma5t us - '***■ couraw amokin* amone voulli.’ 



s://www.industrydocuments. ucsf.edu/docs/mjyko66o 
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